NN NXYYN N'NDXMM N1 TYD
N?'VNOIZN N"'YYN T'NY
? 2025 nmiva

D'Vl NIN'"?



?'01"an nwyn nX 12xy' (VR) nnim nix'xni (AR) TN nIX'Yn T¥D

The global Al Beauty market value (b$)

o = ha w 1= o @ ~J oo

| CosmetjscAs Design |




MNTAa

? Artificial intelligence (Al) n'nipX' N1 'an

X7 NYTI'Y AUNN NIDIN DIT ,0TN 211D 7197 NI71D'w 2wnn NIDINENRDN DY Tnnnn AwnNnn 'wTnn Dinn
117w n'mann 97 11 7ML IRTL,Nmn,0o000 TR ,PIN ( generate)

: 1956 nmiwa ‘o1 ['Mn DMK N1 7w D70 NN NIARNN TAX 'V ATAINY NIpn DMK 022 NImn
.2 ANINN OTX 17 N'0A'702'K7 NAYNI NN AW )T 2NINNT7 NDNT nNaY”

AR-Artificial Reality - nTian nix'x¥n
D"OPYN IX V72NV L|IDVINNO0 NIYXNAXR] NXT NIYYT? N1 NMKRN D71V 0OV 781001 VTN Q77 NMYOXRNN NfAI71100 XN
.0 TN

"Nan 2A7wn" v v IR 995 012 wnwnn L"onaar' 'kon” o'7n ian (7v 071y Metaverse - ) onaxon nimn
.01N0I'RN YW 7Y ANI7IANa

VR- Virtual Reality - nniTn nix'xn
J'0170%7 2R107 D71V INIK N9'7NN1 'MMRD D71IVD I DNMoNN N'aI711D0

NIXIOY'T NI'NT -DMUVNIIX



NIORIVIY NI

IN NI 7207 N2Y7 DIpN2 .NN2NN W N'T'ON NIINN 7W NoNa N7 NI712' NIrZRI0N Nirnn
.NIT NIXR'YNA NIY¥IR NN PA% D200 DINR? ,N'T'S NINY

D'PIYN
.D'70V7 Yy119' X7 19¥ 'M72 12T DIY

NNNN = NIroa X77 DON' NI'WoN NIV
2417 AninoS N'RI0IN

DDMN NI'NN Npthn NIy DX 1DoN!
D'"17'ON

https://www.youtube.com/watch?v=d9bUg4i-ibY

D'10X

D'D>MX DNV 721 NN DN 1'7'KD wRan7 17or
.DN7W D'NANN NXRYY

DAl D'XINA NICINNYT7 ,NNdIN QY YV'Nn7 11
JNNX NI'TNA DA DIPN 722 NIN7 yany



DPYOR GAKRNT NIRYP

PERFECT

Hairstyle Change
_ in Seconds
\  with Generative Al

<

,

Before Alnr

—h—
3 ’

.

S

O

Sxde Bcbd Babaut Wy Nessy Gun Forunic Mase Datar Lorg Sragn!

00
L2

NNKRNN AZ'0NOoIPN N"YYN T'NY -0'10X
N'YU'X

NIX 1N21 'K — DX [N DY 9TAn 7V
?0'NNN DN KINW IXINN

2'TAIW D11M'ONNY7 DXNND DX XIXnY 701
-"n"7x1011 00"

1Y NI9'V 19K "N1017" DDX7 DNWONN
W'Y 'WIANI NIRINON IN

.NWOY? DANNNY 119Y

D1I970N 7W N'MTEN NN7¥N] D'YNNYN
DNIX 0'D9IN1 DNYMY D'07AXKLVNI D'MONN
NIIRIVY'T NIRN |'VNY

NX7¥ DX ﬂ"]|7'7 nNaon NnNSn -Nin''y
AXIN 11IAT2AI hinthin hYNNS5n ,0' T2y

SHARE

COMPARE




?0"X'N 7Y DL NTIEI 227 NNl
?N'NHDNMMN NN DINNA DA77 2IVYN NN




D'YTN 0MIXIN NINS DINNA N'NIPDKR7A N1



QOWTT 0°7%YA TIND QTN NONIDRYA 1102

72O MmN A7 A" T .
CEO & Co-Founder @MeNow - Deep Al Ingredients Analysis for skin/hair/oralcare
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Perfume Market
GLOBAL FORECAST (2024 — 2032)

MARKET STATISTICS SEGMENT STATISTICS

Market Value (2023) Eau De Parfum (EDP) segment
$58 BN CAGR (2024-2032) 5%

Market Value (2032) Offline segment

$96.8 BN CAGR (2024-2032) 3.7%

CAGR (2024-2032) -
6%

REGIONAL STATISTICS

Europe CAGR (2024-2032) . —— sales@gminsights.com @
58

6.2% www.gminsights.com @

2027 2032

As consumers become more conscious of personal grooming and hygiene, perfumes have increasingly become an essential component of daily

routines.
This growing awareness spans across all demographics, with a notable concentration in urban areas where self-presentation is a priority. Perfumes
are no longer considered a luxury reserved for special occasions; instead, they are now seen as a daily necessity for enhancing personal appeal and

confidence. This shift reflects a broader cultural emphasis on self-care, which is driving the demand for fragrances across diverse consumer

groups.

https://www.gminsights.com/industry-analysis/perfume-market



VI Q9NIA0 WONRN NONIORDA 7392 70XTI1100D
199X 939 DOWOR NMINRMIN NIXONAT

Gali Lev- CDMO - Chief Digital & Marketing Officer at L'Oréal, Israel -
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L'Oréal R&l Open Innovation ,a'0017 2w

Matthieu CASSIER, Chief Transformation & Digital Officer, L'Oréal Research & |I0N0 a'x!
Innovation

CEO and Founder @ Capsulab | Personalized, Fresh, Sustainable Wellness Products VD 72 e
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Israel's beauty market: innovative cosmetic products and ingredients

http://Inpharma.com/publications/

NWI1Q NIXITOI NIXXIN NYayvn v

-UIRVOI DPINT NTIVI ,NIDNNAI NRP'VAOIFN "INNA ,NI7ITA NIY72173 NNAN YAV NMYTN NIFAIZID0 DANKD Y Liana Naim
. D"AVTVON D'ONIY KIXNYT D'ON Technology Scouting
& consultant
NNaN2 N'ZOY TN N7naN D 11971 - VXD NNANA 'ZOY NIN'S N7NIN AN'A K'D NNDAL PI'YA DA ANNNNN NIRY v Earthbound LLC

.0"AR
1"MAVN NV'0NAIXNN N'™MDA M.Sc -1B.Sc IXIN N'7va X' nax'? v

Liana Naim currently manages a cosmetic innovation project at the manufacturers association and is a committee member of Cosmetic Chemists in
Israel.

She was scouting for unique projects in personal and home care categories for major global players. Focused on bringing its customers new qualified
leads in the local and global corporate markets. Liana connects innovative developers and start-ups with partners who provide funding, manufacturing
expertise or commercial resources to bring their product to the market. Focusing on Pharmaceutical Biz Dev, she has also specialized in marketing and
sales. Liana was Business Development Projects Manager at CTS and before that a business unit manager at Agis. Liana holds a B.Sc and M.Sc in
Chemistry from the Hebrew University.

She was also Vice President, External Affairs at JLMBioCity https://jlm-biocity.org/ and
VP Israeli Society of Cosmetic Chemists https://www.linkedin.com/groups/9279206/ § :

7 L
] iana Natural Beaut
LN//?QWQ | Cell: 972-50-3111331| http://LNPharma.com | LN@LNpharma.com re R ey

https://www.facebook.com/profile.php?id=61551408519698



https://www.cosmeticsdesign-europe.com/Article/2018/10/19/Israel-s-beauty-market-innovative-cosmetic-products-and-ingredients?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
http://lnpharma.com/publications/
http://lnpharma.com/
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