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AI Influence on the 

Future Customer-Brand 
Relationship 

The customer-brand relationship goes through multiple 

intermediaries. 

Brands do not have information about the actual use of their 

products by the consumer.

AI based IoT platforms will enable to close a direct feedback 

loop on usage, trends predictive, and immediate product review 

to better understand what their consumers need.



How Much is:
2 X 50 X 100 X 100 X 100 X 100 ?

10,000,000,000



AI and IoT Influence on the Supply Chain

Raw materials

Suppliers

Manufacturers

Distributors

Retails

Consumers

DIRECT ROUTE TO THE END CONSUMER

loT tech will connect every party in 

the supply chain to their end-

consumers.

AI tolls will be able to provide usage 

behavior data and analyze market trends 

for otherwise «blind» CPG players



Factory in Each Capsule

Ampules support any 

ingredients combinations

Integrated mixer

Up to 150 ml

of final product

Designed for Personalization

Fresh and high potency

Sustainable & Reusable
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